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Objectives:
? Share how technology can be used to 
expand “place” to new audiences
? Learn how an interdisciplinary team 
utilized qualitative and quantitative 
methods to evaluate their newsletter
? Explore how virtual newsletters can 
engage readers to visit your website 
and keep them coming back.
Ohio 4-H Cloverbud 
Connections
Newsletter Background:
? Developed for 4-H Cloverbud volunteers
? Published quarterly
? Started with statewide hardcopy 
distribution
? Expanded to add web based 
distribution 
www.cloverbudconnections.osu.edu
? Click it, Print it, Do it! Activities 








Web Usage
1. Monitored by Urchin Software
2. Data can be tracked by any range 
of dates
3. Data tracked by number of 
visitors, pageviews, top pages, 
hits, referrals, etc


Newsletter Evaluation
(conducted 2002)
? Two statewide surveys
?Cloverbud Volunteer Survey (N=205)
? 4-H Staff Survey (N=77)
?Quantitative and Qualitative 
Research Methods
Perceived Knowledge 
Gained by Volunteers
Scale: 6 = much to 1 = none
49% (95) reported knowledge
gained levels of 5 & 6
87% (119) reported knowledge
gained levels of 4, 5 & 6.
Volunteer & Staff Perceived 
Usefulness of Newsletter
Cloverbud 
Volunteers 
N=205
Ohio 4-H Staff 
N=77
Category Percent Very 
Useful/Useful
Percent Very 
Useful/Useful
Cover Page 95 99
Cloverbud Activity 99 100
Educational Article 98 100
Campus Connection 82 87
Snack Recipe 93 94
Overall Usefulness 99 99
Utilization of Newsletter 
by Volunteers
Cloverbud 
Volunteers 
N=205
Newsletter 
Utilization Percent
Use or read or 
file
89
Read then toss 4
Give to others 3
Other 3
4-H Cloverbud 
Volunteer Challenges
(number of responses)
? Activities/Curriculum – 106
? Attention/Interest – 85
?Group Dynamics – 47
? Parent Issues – 24
4-H Staff Cloverbud 
Challenges
(number of responses)
? Expand Cloverbud activities – 35
? Philosophy & guidelines – 19
? Developmentally age-appropriate 
programming – 19
?Meeting logistics – 17
? Parent issues – 13
? Curriculum – 13
1. Tried and true methods can be 
made new again using the web
2. Newsletters provide e-learning 
opportunities
3. Technology can expand “place”
4. It is possible to keep readers 
coming back to your site
Conclusions:
Thank you for
participating!
Please complete 
the evaluation
OSU Extension embraces human diversity and is committed to ensuring that all educational programs conducted by 
Ohio State University Extension are available to clientele on a nondiscriminatory basis without regard to race, color, 
age, gender identity or expression, disability, religion, sexual orientation, national origin, or veteran status.
Keith L. Smith, Associate Vice President for Agricultural Administration and Director, OSU Extension TDD No. 
800-589-8292 ( Ohio only) or 614-292-1868.
